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EVENT DESCRIPTION SHEET

(To be filled in and uploaded as deliverable in the Portal Grant Management System, at the due date foreseen in the
system.

Please provide one sheet per event (one event = one workpackage = one lump sum).)

PROJECT

Participant: [Stowarzyszenie Teatr Brama] ([Teatr Brama])

PIC number: [PIC number]

Project name and acronym:

[Age Against the Machine - European Solidarity

Network for Older Citizens Rights] —

[AgeAgainstTheMachine]

EVENT DESCRIPTION

Event number: [1]

Event name: [Premiere of the performance Body in Goleniów]

Type: [Intergenerational interactive performance + flash mob]

In situ/online: [in-situ]

Location: [Poland] [Goleniów]

Date(s): [18 October 2024]

Website(s) (if any): https://www.teatrbrama.org/bez-kategorii/premiera-spektaklu-cialo-2/

Participants

Female: 57

Male: 32

Non-binary: -

From country 1 [Poland]: 86

From country 2 [Spain]: 1

From country 3 [Turkey]: 1

Tunisia… 1

Total number of participants: 89 From total number of countries: 4

Description
Provide a short description of the event and its activities.
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referred to dreams of liberation from imposed social norms, especially in the context of age, and to the
fight against ageism.

The audience in Rampa Kultura has 140 seats and during the premiere there was no free seat. This
event gathered an intergenerational, diverse audience. The people in the audience were aged 16-80.
The audience included local activists, educators, psychologists, cultural animators, decision makers,
directors of public institutions, local activists, students, participants of the University of the Third Age,
local artists.

After the performance, an open discussion with the audience took place during the banquet. The
discussions focused on the social dimension of ageism, stereotypes related to the body and the issue
of equality in the context of intergenerational differences.

The performance and the discussions contributed to undertaking important reflections on the issue of
identity related to the body and the fight against ageism. By involving a cross-generational group of
actors and audience members, the project enabled both participants and the audience to gain a
deeper understanding of issues related to age, body image and ways of dealing with discrimination.

As part of the promotion of the play "Ciało" carried out as part of the "Age Against the Machine"
project, a number of activities were undertaken to increase the visibility of the event.

As part of the activities promoting the premiere of the play ‘The Body’, a flash mob was held in the
urban space of Goleniów. The event was a symbolic gesture to draw attention to the problem of
discrimination against older people (ageism) and the importance of intergenerational cooperation.

The action involved participants in a performance, mostly older people, who danced a prepared
choreography at the Goleniów railway station, symbolising freedom of the body and liberation from
social stereotypes. The flash mob was intended not only to attract the attention of local residents, but
also to introduce them to the theme of the performance.

The action was captured on video and published on social media on 1 October, World Older Persons
Day, as a preview of the performance, as part of a paid promotional campaign on Facebook and
Instagram. The flash mob video received a lot of attention and gained a wide reach through
interactions and shares, especially among the local community.

The activity was part of a wider promotional campaign to raise public awareness of ageism and
encourage participation in the performance.

For several weeks before the premiere, regular posts were published on Facebook, Instagram and the
official website. These posts contained information about the play, the topic of ageism and the role of
the body in our society, and also presented the process of creating the play with the participation of an
intergenerational group of actors. Photos, quotes from rehearsals and statements by the creators of
the play built interest and attracted the attention of potential viewers.

https://www.facebook.com/teatrbrama/posts/pfbid05W2G43LN6DukwzNuMHT2qHpD68mvEU6exK1fp
kLKF5vWnZV3zspdJ9wvCxMCK9Ael

https://www.facebook.com/reel/544920011377518

https://www.facebook.com/events/8087260808066702/?ref=newsfeed

https://www.facebook.com/teatrbrama/posts/pfbid0T43Mdn2kD958T5hwVexQtvNXGbDJqCMLSfFfGQ
ztnbiHPNRiaEFdxxan9Sm9TB7ml

https://www.facebook.com/teatrbrama/posts/pfbid02Gq2e6qHFtfvoQYyQ2AFdJuq7EZ3eUuDV6JGNQ
kKdo2KfyvQJcs4YCzYe1DwY5ZSAl

https://www.teatrbrama.org/wydarzenia/premiera-spektaklu-cialo/

https://www.teatrbrama.org/bez-kategorii/flash-mob-w-ramach-projektu-age-against-the-machine/

https://www.teatrbrama.org/bez-kategorii/nadchodzaca-premiera-spektaklu-pt-cialo/

https://www.teatrbrama.org/wydarzenia/premiera-spektaklu-cialo/

https://www.teatrbrama.org/en/bez-kategorii-en/premiere-of-the-play-the-body/

https://www.teatrbrama.org/en/bez-kategorii-en/premiere-of-the-play-the-body/

https://www.teatrbrama.org/en/bez-kategorii-en/premiere-of-a-unique-performance-the-body-2/
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The play was announced by local media - internet portals, as well as the radio, which mentioned the
upcoming event.
https://wgoleniowie.pl/kultura/cienie-i-bal-u-heretykow-pazdziernikowe-premiery-w-goleniowie/

https://wgoleniowie.pl/lokalne/cialo-w-rampie-teatralna-premiera-w-goleniowie/

https://radionaszgoleniow.pl/wiadomosci/pazdziernikowa-premiera-w-teatrze-brama/

https://allevents.in/szczecin/premiera-spektaklu-teatru-brama-cia%C5%82o/200027366783706

As part of the promotion, two short video reels were created by the influencer Martyna Kaczamrek
from e Szczecin (near Goleniów), who has 150 thousand followers on Instagram, her audience
includes both younger and older people. Her profile focuses on the topics of body positivity and
self-acceptance. These reels focused on presenting the idea of ​​the performance and invited people to
the premiere, emphasizing the intergenerational nature of the project.

https://www.instagram.com/reel/DBMbCeDOfC5/?hl=pl

https://www.instagram.com/reel/DA-tzh7uUU4/?hl=pl

A paid promotional campaign was used on Facebook and Instagram, the central element of which was
a reel with a flash mob performed by a group of older project participants. The flash mob took place at
the PKP railway station. The reel was intended to draw attention to the issue of ageism, while also
informing about the date and place of the premiere of the performance.

Posters promoting the performance were hung in key locations in Goleniów, such as bus stops,
shopping centers and offices. The posters were designed in line with the project's visual identification,
emphasizing the themes of the performance: i.e. body, intergenerationality, aging.

Information about the performance was also promoted on the social media channels of the members
of the Supervisory Board of the "Age Against the Machine" project. This enabled it to reach a wide
audience.

Both project participants and members of the Supervisory Board were involved in promoting the
performance using a hashtag campaign.

Invitations to the performance were sent to local authorities, representatives of culture, social
organizations and businesses.

Thanks to extensive promotional activities, both in traditional and digital media, the performance
"Ciało" attracted a large number of viewers and sparked a lively discussion on ageism and the role of
the body in building identity.
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HISTORY OF CHANGES
VERSION PUBLICATION DATE CHANGE

1.0 23.10.2024 Initial version (new MFF).
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